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ABSTRAK 
Penelitian ini dilatarbelakangi oleh rendahnya intensi berwirausaha siswa 
Sekolah Menengah Atas (SMA) di Indonesia. Penelitian ini bertujuan untuk 
mengetahui efek mediasi norma subjektif, perceived behavioral control dan 
adversity quotient pada pengaruh pengetahuan kewirausahaan terhadap intensi 
berwirausaha. Penelitian ini menggunakan explanatory survey method dengan 
pendekatan kuantitatif. Pengumpulan data dilakukan dengan penyebaran angket 
kepada siswa. Responden sebagai sampel penelitian ini yaitu siswa SMA Kristen 
Kalam Kudus Bandung dan SMA Advent Bandung sebanyak 299 siswa. Teknik 
pengolahan data menggunakan Multiple Regression Analysis (MRA) dengan 
menggunakan Software Macro PROCESS dari Hayes. Hasil penelitian ini 
menunjukkan bahwa pengaruh pengetahuan kewirausahaan terhadap intensi 
berwirausaha tidak memiliki pengaruh langsung, tetapi secara positif dan signifikan 
pengaruh pengetahuan kewirausahaan terhadap intensi berwirausaha dimediasi 
oleh variabel norma subjectif, perceived behavioral control dan adversity quotient. 
Temuan ini mengindikasikan bahwa untuk meningkatkan intensi berwirausaha 
maka proses pembelajaran di SMA perlu ditekankan pada upaya peningkatan 
norma subjektif, perceived behavioral control dan adversity quotient siswa. 
 
Kata Kunci: Intensi Berwirausaha, Pengetahuan Kewirausahaan, Norma Subjektif, 
Perceived Behavioral Control, Adversity Quotient. 
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ABSTRACT 
This research is motivated by the low intentions of entrepreneurship in high 
school students in Indonesia. This study aims to determine the effect of mediating 
subjective norms, perceived behavioral control and adversity quotient on the 
influence of entrepreneurial knowledge on entrepreneurial intentions. This study 
uses an explanatory survey method with a quantitative approach. Data collection 
is done by distributing questionnaires to students. Respondents as the sample of this 
study were 299 High School Kalam Kudus Bandung and High School Advent 
Bandung. Data processing techniques using Multiple Regression Analysis (MRA) 
using Macro PROCESS Software from Hayes. The results of this study indicate that 
the effect of entrepreneurial knowledge on entrepreneurial intentions does not have 
a direct effect, but positively and significantly the effect of entrepreneurial 
knowledge on entrepreneurial intentions is mediated by subjective norm variables, 
perceived behavioral control and adversity quotient. These findings indicate that to 
increase entrepreneurial intentions, the learning process in high school needs to be 
emphasized in efforts to increase subjective norms, perceived behavioral control 
and student adversity quotient. 
 
Keywords: Enterprenurial Knowledge, Subjective Norm, Perceived Behavioral 
Control, Adversity Quetient, Enterprenurial Intention.   
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